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              Introduction. General Director’s address 
 
 

Dear clients, colleagues and partners! 

 

Here is the annual report of AlfaStrahovanie Insurance Group 

where we summarize our activity in year 2007. We’ll present the 

key results of our operations for the past year and acquaint you 

with the main plans and objectives that our company sets for the 

future. 

 

Previous year could be characterized as a landmark and very 

fruitful for the company. We managed to strengthen our 

positions in the Russian insurance market and to increase 

dramatically financial results. In 2007 AlfaStrakhovanie 

continued its expansion in the regions, we got a new 

organizational structure, we launched new sales channels, 

reached a new level of customer service, proposed a number of 

new successful products, and conducted rebranding. According 

to the financial reports, AlfaStrakhovanie net profits increased 7 

times in comparison with year 2006. 

 

In accordance with our strategy of regional development we widened our presence in the regions: in 

2007 we opened more over 50 new branches, started negotiations with the leading insurer in Urals 

region - Insurance Company SKM, and the result of the negotiations is acquisition of that company. We 

also planned several other major deals in the regions. We are trying to make AlfaStrakhovanie services 

available for more customers around the country -   today more than 350 branches and offices are 

operating.  

 

The priorities for our clients are quality of services, comfort and reliability. That is why the key 

directions of AlfaStrakhovanie operations are constant improvement of service and development of new 

insurance products and flexible programs suitable for individual requirements of each particular client. 

In this respect 2007 year was not the exception: we launched a number of new successful products, and 

the company achievements in customer service were acknowledged by the award in Customer Service 

nomination of “Financial Olympus-2007” professional contest. High reliability of the company’s 

insurance operations is guaranteed by cooperation with leading reinsurance companies in Russia and 

worldwide. AlfaStrakhovanie has the highest rating of reliability (A++) of “Expert RA”, and since April, 

2008 - Fitch international rating of financial stability.  

 

We thank our clients and partners for mutual cooperation; it would be difficult for us to achieve such 

results without you. Want to emphasize that we will not stop in our development and we keep on 

working under the high-priority insurance programs in retail and corporate segments, we continue 

development of our own regional network and improve efficiency of the company performance in sales 

channels. AlfaStrakhovanie sets high targets for itself and we are confident that we are able to achieve 

them.  

 

Best Regards, 

Chief Executive Officer 

Vladimir Skvortsov  

 

 



 
 
 
 
 
 
 
        
       
              Introduction. Management 
 
 

BOARD OF DIRECTORS:  

Chairman of the Board of Directors:   

Peter Aven, President of Alfa-Bank 

 

Chairman of the Board: 

Andrej Kosogov, Chairman of the Board of Directors of Alfa Asset Management 

Andrej Baranov, Managing Partner of  Prinston Partners Group.  

Hans Fok Bjerke, member of the Board of Directors of Droege&Co.  

Ildar Karimov, Director for Development, Planning and Control of Alfa-Bank 

Vladimir Skvortsov, General Director of AlfaStrakhovanie  Insurance Group.  

Andrei Sokolov, Deputy Chairman of the Executive Board of Alfa-Bank 

Oleg Sysuev, First  Deputy Chairman of the Board of Directors of Alfa-Bank 

Eugenij Yasin, Research Supervisor of the State University High School of Economy.  

 

 

 

 

 

 

 

EXECUTIVE BOARD: 

 

Chairman of the Board:  

 

Vladimir Skvortsov, General Director. 

 

Members of the Board:  

Mikhail Bershadskiy, President 

Svetlana Ovchinnikova, First Deputy General Director  

Vladimir Sorokin, Deputy General Director, Commercial Director 

Alexander Gorin, Deputy General Director, Motor insurance  

Andrei Ryzhakov, Deputy General Director, Director of medical insurance department  

Ilya Olenin, Deputy General Director, Director of Underwriting and Methodology 

Department 

Tamash Rainaj, Deputy General, Life insurance  
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              Main  activity results in 2007. 
 

According to 2007 results AlfaStrakhovanie  Group is one of the leading companies in 

the Russian insurance market. According to the Federal Agency of Insurance Supervision 

in 2007 premium incomes in all segments of the insurance market increased up to 27 % in 

the past year  

 
                                                                                                                                                               Table 1 

 

Dynamics of Russian insurance market (million rubles)  

 

   Segment 
 
2004 
 

 
2005 
 

2006 2007 
Increase 
in   
2007 

CAGR*, 
2007 / 
2004 

segment 
share in 
2007 

life insurance  102,222 25,326 15,983 22,547 41,1% -39.6% 3.0% 
personal 
insurance  52,851 63,984 76,821 89,080 16.0% 19.0% 11.7% 
property 
insurance  153,110 185,590 227,918 270,897 18.9% 20.9% 35.5% 
liability insurance  12,218 16,178 16,338 20,072 22.9% 18.0% 2.6% 
 CMTPLI  49,229 53,725 63,869 70,391 10.2% 12.7% 9.2% 
compulsory 
medical     
insurance (CMI) 97,180 140,673 195,352 284,349 45.6% 43.0% 37.2% 
Compulsory 
(except for 
CMTPLI and 
CMI) insurance 4,770 5,110 5,834 6,279 7.6% 9.6% 0.8% 
Total  471,579 490,585 602,115 763,615 26.8% 17.4% 100.0% 
Voluntary 
insurance 320,400 291,078 337,060 402,596 19.4% 7.9% 52.7% 
Voluntary 
insurance and 
CMTPLI 369,629 344,802 400,929 472,987 18.0% 8.6% 61.9% 
Other than life 
and CMTPLI 267,407 319,476 384,947 450,440 17.0% 19.0% 59.0% 

 
* average annual rate of growth 

The Russian market for voluntary insurance and compulsory motor third-party liability insurance 

(CMTPLI), which are Group priorities, expanded by 18% in 2007. 

 

For the previous year the growth rates of revenues exceeded the market average value 

and accounted to nearly 23% (Table 2). The key drivers of this growth were property 

insurance, the share of which in the Group’s portfolio is nearly 70%, personal insurance 

and CMTPLI. The highest growth rate was demonstrated by personal insurance: more than 

60%. Growth rates of CMTPLI has doubled the average market figures and increased by 

20%. 

 

 

 



 

 
 
 
 
 
 
 
              
              Main  activity results in 2007. 

                                                                                                                                                                                         Table 2 
 

Premium Income Dynamics of AlfaStrakhovanie Group (thousand rubles) 

 

Segment 
 

2004 
 

2005 2006 2007 

Portfol
io 

increa
se in  
2007 

CAGR
*, 

2007 / 
2004 

Segm
ent 

share 
in 

portfoli
o, 

2007 

Market 
share 

in 
segme

nt, 
2006 

life insurance 124,009 115,868 51,142 58,686 14.8% 
-

58.8% 0.5% 0.3%

personal insurance  490,959 704,527 961,872
1,556,8

69 61.9% 95.9% 14.3% 1.8%

property insurance  
3,998,25

1 
4,937,61

1 6,452,902
7,514,6

89 16.5% 61.4% 69.2% 2.8%
liability insurance 158,528 176,896 203.419 312,333 53,5% 28.3% 2.9% 1.6%

CMTPLI 890,576 928,034 1,180,714
1,410,7

70 19.5% 32.6% 13.0% 2.0%

Total 
5,672,98

3 
6,864,36

6 8,851,929
10,855,

941 22.6% 56.0% 
100.0

% 1.4%

Voluntary 
4,771,74

7 
5,934,90

2 7,669,335
9,442,5

77 23.1% 60.7% 87.0% 2.4%

Voluntary and CMTPLI 
5,662,32

3 
6,862,93

6 8,850,049
10,853,

347 22.6% 56.3% 
100.0

% 2.3%
Other than life and 
CMTPLI 

5,538,31
4 

6,747,06
8 8,798,907

10,794,
661 22.7% 58.9% 99.4% 2.4%

 * average annual rate of growth 

AlfaStrakhovanie Group Premium Income Dynamics in 2001-2007  

 
 2001 2002 2003 2004 2005 2006 2007 
Premium incomes, 
mln roubles 2,276 3,833 4,110 

 
5,673 

 
6,864 

  
8,852 

 
10,856 

 
Total amount of liability assumed by the insurer in 2007 has increased 2.2 times and 

amounted to 6836.6 billion rubles. This dynamics reflects the substantial growth of 

major risks share and comprehensive insurance programs in the сompany portfolio. 

Total insurer’s  liability of AlfaStrakhovanie  Group in 2001-2007  

 
 2001 2002 2003 2004 2005 2006 2007 
Total insurer’s liability,  
bln roubles 406.600 832.313 1049.9 1519.7 2424.7 3159.9 

 
6836.6 

 
Analysis of the results shows that the substantial growth of AlfaStrakhovanie  Group 

sales is also connected with growth of the client base.  

 

 



 

 

 

 

 

 

 

              Main  activity results in 2007. 
 

Notwithstanding that the company pays a great attention to prolongation of the 

existing agreements and to the design of special programs for loyal clients, in the 

previous year a substantial number of new clients were attracted. Thus,  in 2007 more 

than 1 460 000 contracts were concluded, which 1.6 times exceeds the figures reported 

for the previous year.  

Increase in number of contracts concluded by AlfaStrakhovanie  Group in 2001-2007 

 
 2001 2002 2003 2004 2005 2006 2007  
Number of 
concluded 
contracts  

101,815 172,358 441,826 609,094 715,883 880,353 
 

1,464,537 

Contracts with 
individuals, % 68.7 77.7 40.4 73.3 66.4 78.9  

86.4 
Contracts with 
legal entities,  % 31.3 22.3 59.6 26.7 33.6 21.1  

13.6 
 
 

In 2007 AlfaStrakhovanie  Group cooperated efficiently with more than 25 000 corporate 

clients, amongst whom are major Russian companies, such as Alfa-Bank | Aeroflot Russian 

Airlines | Russian Railways | DeltaCredit Bank | VimpelCom | Belomortrans Group of 

companies | Megapolis Group of companies | Independence Group of companies | Rolf 

Group of companies | Titan Group of companies | DON - Stroi Group of companies 

|EvrazHolding Trading House | EUROCEMENT Group |  Kommersant Publishing House | 

Kazanorgsintez | KMB-Bank | Continental Management Timber Industrial Company  | MMK 

|  NOVATEK | Joint Depositary Company |  Slavneft-YANOS |  MGESK | MOEK | Interregional 

Distribution Grid Company of the South | Interregional Distribution Grid Company of 

Center  |   Interregional Distribution Grid Company of the North-West  | Interregional 

Distribution Grid Company of Urals  | Interregional Distribution Grid Company of Siberia  

| Interregional Distribution Grid Company of Center and Volga region I Interregional 

Distribution Grid Company of  Volga  | Interregional Distribution Grid Company of 

Northern Caucasia |  Lenenergo  |  Tyumenenergo  | TGC-6 | TGC-5 | OGC-2 | OGC-5 | TGС-10 

I SUAL Group | TAIF | TNK–BP | Transmashholding | FSK-EES | Transnefteproduct | 

BEIERSDORF | Campina | Daimler Chrysler AG | Electronic Arts Russia | Frito Lay Russia | 

Golden Telecom | Laktalis Group  |  Mondi Syktyvkar LPK  | METRO Cash&Carry  | MIRAX 

Group |  Philips  |  Sony CIS  |  Sony Ericsson  |  Wimm-Bill-Dann  | Urals Energy 

 

The number of customers of AlfaStrakhovanie Group is more than one million.   

The major achievement of AlfaStrakhovanie Group in 2007 was the recognition of its 

high quality customer service. In October 2007, a survey conducted jointly by Nextep 

Group and Kommersant-Dengi magazine ranked AlfaStrakhovanie Group first in the 

customer service quality category among all insurance companies operating in Russia.  

   
 



 
 

 

 
 
 
 
 
 

              Main  activity results in 2007. 
 

Also, according to the results of the National Financial Rating the Council of experts of 

Financial Olympus-2007 recognized AlfaStrakhovanie  Group the market leader as per 

quality of service among insurance companies in “result and success” nomination.  

 

In December of 2007 Expert rating agency confirmed A++ highest reliability rating, which 

was assigned to AlfaStrakhovanie  Group in 2003. That rating means that the Company 

will perform its financial commitments even in unfavorable economic conditions.  

 

Company’s Capital Base Growth Dynamics  

 
 2001 2002 2003 2004 2005 2006 2007 
Capital base, 
mln rubles 913.6 914.2 917.9 931.8 2,437 2,441  

2,523  
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           Regional development. 
 
The key lines of AlfaStrakhovanie Group strategic development are active regional 

expansion, growing number of branch offices and subdivisions, infrastructure 

modernisation and improvement of service quality in the regions. Since 2002, the 

Company regional chain has grown by more than 3 times. By the end of 2007, more than 

350 Company regional subdivisions carried out insurance operations all over Russia. In 

the aggregate, in 2007, the Company regional subdivisions have concluded over than 840 

thousand agreements, and the total amount of insurance fees collected by the branch 

chain in the previous year equalled 4,771 million roubles.   

 

Development Rate of Regional Network of AlfaStrakhovanie Group in 2002–2007 

 
 2002 2003 2004 2005 2006 2007 
Number of branch 
offices and regional 
subdivisions 

101 150 210 236 300 

 
 
 

350 
 
 
 

 
 

GPW of Regional Offices of AlfaStrakhovanie Group in 2002–2007  

 
 2002 2003 2004 2005 2006 2007 
GPW  
(thousand roubles) 500 1191 1812 2617 3843 

 
4771 

 
 

The Company regional subdivisions offer a full range of insurance services both for 

corporate and retail customers. 

Large regional customers: Archangelsk Pulp and Paper Mill, S7 Airline (Sibir), Aeroflot-

Don airline, Agroindustrial Holding «Miratorg», TIC «Continental Management», Mondi 

Syktyvkar PLC, Moscow Moskovskaya Kofeynya na Payah, SMARTS-GSM, Nizhny Tagil 

Integrated Iron-and-Steel Works,   Ural Aluminium Smelter, Alfa Bank Branch Offices, 

Tatarstan Sete, TAIF, TAIF-NK, Tattelecom, Kazanorgsintez, Nizhnekamskneftekhim, KAMAZ, 

Delovoy Peterburg, Interregional Distribution Grid Company of the South, Interregional 

Distribution Grid Company of Center, Interregional Distribution Grid Company of the 

North-West, Interregional Distribution Grid Company of Urals , Interregional 

Distribution Grid Company of Siberia, Interregional Distribution Grid Company of Center 

and Volga region I Interregional Distribution Grid Company of  Volga, Interregional 

Distribution Grid Company of Northern Caucasia, Lenenergo, Tyumenenergo, TGC-6, TGC-

5, OGC-2, OGC-5, TGС-10.  
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          Portfolio structure. 
 

In 2007 year the Company revenues increased by 23% and amounted to nearly 11 billion rubles. Liability 

limit has nearly doubled the figures of the previous year and amounted to 6 837 billion rubles. The 

number of concluded agreements increased almost by 66%. 

 

Analysis of the previous year portfolio showed that in 2007 year the AlfaStrakhovanie  Group 

operations were concentrated both on provision of insurance service to corporate clients and on 

concluding insurance agreements with individuals. The highest growth rate was demonstrated by the 

following segments: property insurance of individuals –126%, accident insurance – 136%, property 

insurance of legal entities – 67%. 

 

A comprehensive package of services for financial security of business implies protection of property 

interests of enterprises, insurance of civil and professional liability, a package of services related to 

social security of employees, protection from risks arising in the course of operation of motor vehicles, 

cargo transportation and protection from a number of other risks, which are specific for each 

particular business.   

 

Products for individuals are issuance of insurance policies that are simple, clearly drafted and 

convenient for processing with the possibility to select the appropriate services required. 

 

Products: 

AlfaDrive •AlfaKASKO 50Х50•AlfaKASKO•AlfaBusiness •AlfaPredprinimatel •AlfaRemont •AlfaCity 

•AlfaCity Complex •AlfaCountry •AlfaCountry Week-End •AlfaCountry Express •AlfaEstate Complex 

•AlfaIpoteka•AlfaParus •AlfaGarant  

 

Traditionally the major share in the portfolio is presented by property insurance: 69% of the Group 

revenues.  

 

Structure of the Group’s Insurance Portfolio in 2007 

 

 Property Insurance – 69% 

 vehicle insurance – 41% 

 real estate insurance – 24% 

 cargo insurance – 2% 

 finance risk insurance – 2% 

 

 Personal Insurance – 14% 

 voluntary health insurance – 9% 

 accident insurance – 5% 

 

 Compulsory Motor Third-Party Liability Insurance (CMTPLI) – 13% 

 

 Liability Insurance – 3% 

 

 Life Insurance – 1% 
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                    Property insurance. 

 

Property risks insurance is a main direction of business development of AlfaStrakhovanie 

Group and determinant element in structure of collections; this kind of operations 

covers about 70 % of the Company’s portfolio.  

 

The trend of the previous years remained: a greater part of the company’s turnover from 

property insurance pertains to the contracts with major corporate clients.  

 

Major companies traditionally have high requirements to insurer's ability to undertake 

substantial risks of the client. Advantages of the Group in these conditions include 

substantial amount of own capital and effective re-insurance program, which implies 

placement of the company own risks with global leading companies. Apart from that, the 

work for tariff policy adaptation to the changes in the insurance market and working 

out of comprehensive insurance programs individual for each particular client is being 

carried out. 

 

The total volume of premium collected from property insurance in 2007 year exceeded 

results of the previous year by 19 % and totaled over 7.6 billion rubles. 

 

Premium Income in Property Insurance Segment, mln roubles 

Property insurance 

2001 2002 2003 2004 2005 2006 2007 

919,4 2 293,4 2 826,3 4 113,0 5 136,9 6362,1 7602,5 
Claim Payments in Property Insurance Segment, mln roubles 

Property insurance 

2001 2002 2003 2004 2005 2006 2007 

41,1 55,1 679,8 833 1 310,5 2165,9 3921,7 
 

 
The Group major corporate clients in the property insurance in 2007: Alfa - Bank, TNK-ВР, 

VimpelCom, Wimm-Bill-Dann, KUMZ, NOVATEK, New-York Motors Moscow, Latrostrans, 

RAO UES of Russia, Arkhangelsk CBK, Baikal CBH, TAIF NK Group, Horus Capital, Dixis, 

Golden Telecom, and others. 

 

Along with the insurance of big enterprises, the insurance of small and medium-sized 

businesses, as well as individual’s properties, is actively developed.  

Mortgage insurance had a high rate of development in 2007. Collections from this type 

of insurance in comparison with 2006 results nearly tripled, and the Company share in 

the mortgage market increased from 7.5 % to 8.9 %. 

 

 

 

 



 
 
 
 
 
 
 
 
 
         
                   Property insurance. 

 

In 2007 the product line for individuals was presented by the following insurance 

programs: AlfaCity, AlfaCity Complex, AlfaRemont, AlfaRemont +, AlfaCountry, 

AlfaCountry Express, AlfaEstate Complex, AlfaIpoteka (more than 20 programs for banks 

and mortgage agencies). Currently the product line of insurance of individuals property 

covers all segments of the population and satisfies requirements of the market. The 

simplified procedure of accepting risks for insurance of complex products facilitates 

lightens registration and reduces the time for signing insurance contracts.    

In line with the Group policies of client service improvement, the complex of additional 

services for clients has been substantially expanded: valuation of individuals property is 

conducted by AlfaStrakhovanie Group, insurance indemnity is paid within the shortest 

possible time and without any certificate from the competent bodies, etc.   

In mortgage insurance, for the purpose of increasing of products competitiveness, the 

medical examination is conducted at the expense of AlfaStrakhovanie, underwriting of 

risks is accomplished within the shortest possible time (within 24 hours, and for some 

particular programs within 4 hours from the moment of documents production). 
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                  Motor insurance.  

 

Motor insurance makes a substantial share in AlfaStrakhovanie  Group portfolio.  

In 2007 motor insurance segment underwent some changes in the risk assessment system, 

the tariff system was updated, a new system for taking record of long-term agreements 

was introduced; profitable products have been developed for average-priced and low-

priced segments of vehicles and concurrently the share of the target segments has been 

increased: business class and luxury class vehicles, lorries and car fleets of legal entities. 

 

Tariff policy in combination with high level of service make the efficient tools to achieve 

the necessary profitability level of this type of insurance with its traditionally high risk 

component. 

 

In comparison with 2006 figures, in 2007 the total revenues of the Company from motor 

insurance and insurance of car owners liability were reduced by 0.8% and amounted to 

4 423 mln rubles because of the revised principle of putting on record the long-term 

agreements, therewith the results from underwriting result increased 7.5 times. The 

growth of business in the earned premiums segment accounted to 30%. 

 

Premium Income in Motor Insurance and Car Owner Liability Insurance 

Segments, mln roubles  

 

  2001 2002 2003 2004 2005 2006 2007 
Motor vehicle and car owner liability 
insurance 315.3 510.1 849.4 1,326 2,504.3 4,477.6 4,423.4 

Claim Payments in Motor vehicle and Car Owner Liability Insurance, mln 

roubles  
  2001 2002 2003 2004 2005 2006 2007 
Motor vehicle and car owner liability 
insurance 180.5 294.7 527.7 666 1,170.8 1,815.2 2,958.8 

 

The biggest corporate clients of AlfaStrakhovanie  Group in 2007 were as follows: Alfa-

Bank, DaimlerChrysler AG,  DON-Stroy, Duglas Rivoli, GK Nezavisimost, Major-Auto, 

Moscow City Golf-Club, News Outdoor, RAO EUS of Russia, Wimm-Bill-Dann. 

 

AlfaStrakhovanie  Group offers individual clients its integrated packages of motor 

insurance services (AlfaDrive). Insurance policy includes insurance of a vehicle itself 

and its optional equipment, insurance of voluntary civil liability and accident 

insurance of drivers. In addition, the clients are offered not only several options of 

AlfaDrive policy, each of them containing a specific package of free services and 

intended for different classes and price of a car, but also AlfaKASKO 50х50, a new 

innovative insurance program. 

 

 



 

 

 

 

 

 

 

         
                  Motor insurance. 

 

AlfaKASKO 50Х50 enables the clients of AlfaStrakhovanie  Group to pay 50% of the 

policy value upon the occurrence of the event insured. Owing to the new product 

delivered to the market, as of the end of 2007 the increment of the hull insurance 

agreements concluded accounted to: 

– in Moscow: 15 % 

– in the regions: up to 40% 

 

By resolution of the Board of Experts of “Golden Salamander” Russian public award in 

the insurance sector, AlfaStrakhovanie  Group, which introduced “AlfaKASKO 50х50” 

product to the market, was recognized the winner in the nomination “Innovation of the 

year in the insurance industry – a new insurance product”. 
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                   Liability insurance. 

 

Liability insurance is one of the most highly dynamically developing segments of the 

insurance market as a whole and in portfolio of AlfaStrakhovanie  Group in particular. 

The principal share in the structure of dues (about 90 %) is the liability insurance of large 

scale concerns. Only 10 % of dues is the liability insurance of the individuals. Against the 

2006 figures, the 2007 revenues in this segment increased by more than 11 % and 

amounted to 341 million rubles, while the total  paid insurance indemnities increased by 

more than 60 % and in 2007 amounting to 36 million rubles.  

 

Liability Insurance, thousand rubles. 
Dues 

Liability insurance  2003 2004 2005 2006 2007 

  201 141,158 183,144 304,968 341,118 

Payoffs 
Liability insurance 2003 2004 2005 2006 2007 

  63 24,651 20,018 21,732 36,473 
 

For the purpose of design of the insurance programs experts of AlfaStrakhovanie Group 

shall take into account both industry specifics and individual business specifics of the 

clients, assess requirements in the insurance protection and arrange for reinsurance of 

risks with the leading western insurance companies and for documents be obtained for 

acknowledging the placement of risks. 

 

The key clients in liability insurance segment are as follows: RAO UES of Russia, TNK-BP, 

MIRAX Group, Alfa-Bank, KMB Bank, NOVATEK, Rosenergoatom concern, Consolidated 

depository company; Don-Story, X5 Retail Group, BANANA-Mama, Urals Energy, Wimm-Bill- 

Dann. 
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                  Cargo insurance. 

 
In 2007 AlfaStrakhovanie Group retained leading positions in the Russian cargo 

insurance market, insurance of carrier liability and maritime risks. Reliable automatic 

reinsurance protection enables the company to offer its insurants a comprehensive 

insurance cover for nearly all transport risks under insurance contracts for cargoes, to 

the amount of up to USD 10 million per vehicle, transported via any routes and by any 

types of transport. 

 

In 2007 the amount of collected premiums payable for cargo insurance and carrier 

liability vis 2006 figures has increased by more than 32 % and amounted to 245.9 million 

rubles.  

 

The company has retained its leading position in this market segment owing to the 

increase volume of transactions with the key clients and due to the growth of the client 

base. The continuous growth of the clients is the result of strict fulfillment of 

obligations by AlfaStrakhovanie  Group.  

 

The following companies became the clients of the Group in 2007 year: Daimler Chrysler 

Cars RUS, Alfa-Leasing, Transsiberian Intermodal Service, Transkom, OY KUEHNE&NAGEL 

LTD, Pirelli Tyre Russia, VimpelCom, POLARIS-Т, TNK-Lubricants, Sovtransavto, RailService, 

X5 Retail Group, Betalink, Belomortrans, Metrovagonmash, Incomсentr, Sawmill 25, etc.  

AlfaStrakhovanie  Group actively develops the segment of insurance of railway 

transportation and containers. In 2007 the company concluded a number of insurance 

contracts with major proprietors and leasers of railway transport and container 

equipment that are operated not only in Russia, but also in CIS and FSU countries and 

abroad. Among our insurants are OAO RZHD, Maersk, Eurosib, Fesco Ltd., Novotrans.  

 

One of the promising directions for the company development is insurance of maritime 

risks (hull insurance of vessels, liability of shipowners, life and health of crews).  

 

The Company insurance services in cargo insurance and marine vessels insurance segment 

are certificated by the Russian Register for conformity with international quality 

standard ISO 9001:2000.  

 

Being the active member of the Russian P&I Pool since 1997, the company has accumulated 

a substantial experience in insurance of ship owners liability and offers its clients both 

the Pool certificate, and its own insurance policy for insurance of ship owners liability. 

The liability limit of the Russian P& I achieves USD 500 million.  

 

 

 

  



 

 

 

 

 

 

         
                  Cargo insurance.  

 
Amongst the clients of AlfaStrakhovanie Group  are: Volgotanker, Transbunker Group of 

companies, MARINE ARCTIC GEOLOGICAL EXPEDITION (JSC MAGE), Murmantransflot, 

Kamchatnefteproduct, Baltic Fishing Fleet State Academy.  

  

The Partners of the Group who are responsible for settlement of losses are: Marinex ITS, 

Ships& People, Independent Marine Consultants and Surveyors (IMCS), Independent 

Marine&Cargo Surveyors, RIMSKO, Intertek Caleb Brett, Russian maritime register of 

shipping, SZhS Vostok Limited, Russian River Register, The Salvage Association, Matthews 

Daniel International Ltd., Gart-Grupp Ltd., Evdemon and Partners. 
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                  Banking insurance products. 

 
AlfaStrakhovanie Group  is the active participant of the Russian banking insurance 

market. Currently the Company has been accredited with major business bank and state 

banks, which enables to efficiently cooperate in the sphere of sales of banking insurance 

products both for individuals and corporate clients. Partners of AlfaStrakhovanie  are 

leading Russian banks: Sberbank, Alfa-Bank, Absolut bank, Raiffaizenbank, UniCredit Bank, 

MDM Bank, Russian Agricultural Bank, DeltaCredit and many others.  

 

The business of AlfaStrakhovanie Group covers such areas of bank insurance as property 

damage insurance for entities and persons, vehicle insurance, personal accident and 

illness insurance.The retail bank insurance receipts for 2007 were 2 017 844 thousand 

rubles, including mortgage insurance 537 665 thousand rubles, auto lending (KASKO, or 

Fully Comp) 827 316 thousand rubles, borrower's life and health insurance, including 

against accidents 353 833 thousand rubles. The bank-sourced corporate insurance receipts 

were 299 030 thousand rubles. 

 

In 2007 the Group continued developing cooperation with banks. Among the new 

partners are Absolut bank, Promsvyazbank, BNP Paribas Vostok, Swedbank, Bank 

Vozrozhdenie, Russ-Bank, and Bank Soyuz. Apart from the cooperation with the federal 

banks, a close focus was has been maintained on development of cooperation with major 

regional financial and lending institutions. In particular, agreements have been 

concluded with the following banks: Far Eastern Bank, Bank Saint Petersburg,  

AltaiCapitalBank, Asian-Pacific Bank, and others.  

 

Given the trends in development of the financial market, AlfaStrakhovanie  Group seeks 

to develop partner relationships with the leading financial and lending institutions, 

concentrating on creation of convenient and flexible banking insurance products and 

on impeccable service. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  
 
 
 
 
 
 
                                                          CONTENTS 
 10. Business development  

  - information tehnologies 
   - high quality servise 
   - the AlfaStrahovenie BRAND 
  - personnel policy 
  - charity 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 

 

 

 

 

         
                  Business development. Information tehnologies 

 

 
Efficient management of business processes serves a foundation for the company 

successful operations in the market. One of the key tasks of AlfaStrakhovanie  Group is 

development of services and maintaining high quality of service in conditions of rapidly 

expanding business. To this end it necessary to have information technologies updated on 

a continuous basis. 

 

The company has successfully implemented its in-house client relationship management 

system (CRM-system), Sales Logix and specialized accounting data systems for compulsory 

medical insurance (AVIS) and life insurance (Life-Office) successfully function. The 

Company Moscow office has implemented in January, 2007 the new integrated system for 

accounting of property and liability insurance (UNICUS) and this system is successfully 

functioning. In cooperation with Fadata (Bulgaria) a new information system for life 

insurance (INSIS) is being implemented and the system will make it possible to substantially 

enhance the efficiency of business organization. 

 

The uniform information space, which incorporates the head office and the regional 

representation offices into the corporate network, is the basis of the company 

infrastructure and makes it possible to use information resources from any location of 

the country. 

 

Information services continuity and data security are the key priority areas for 

AlfaStrakhovanie  Group. The program for enhancement of data security has been 

designed and implemented, including trouble-free operation of the core services, 

continuous functioning of the Company whole information infrastructure, monitoring 

of Internet resources use and use of electronic mail services. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

         
                  Business development. High quality servise 

 
Clients of AlfaStrakhovanie Group are the people who have more important business in 

their lives than insurance. Interaction with an insurance company must not take their 

precious time. That is why AlfaStrakhovanie Group pays special attention to prompt and 

high quality service at all stages of interaction with the insurance company - from 

conclusion of the insurance contract till receiving of the insurance payment. Developed 

IT-infrastructure of the company allowed to construct a clear system of accounting, 

which in real time collects data about customers, agreements, payments, enables to 

reduce bureaucracy and service clients in an easy and prompt manner. 

 

Being one of the top insurance companies, AlfaStrakhovanie one of the first realized the 

importance of the customer service. For the last few years the company consistently 

incarnated its strategy of increasing quality of the services:  

 
• * Currently more than 300 regional brunches working all over Russia, and most 

of them are multi-functional centers which are oriented, apart from sale of 

insurance products, towards settling of losses related to events insured; 

• * AlfaStrakhovanie is accredited with the biggest national banks with extensive 

branch networks; 

• * In the company round-o'-clock customer support is organized, that allows to 

resolve all arisen issues on-the-fly.  

• * Quality control service, which has been functioning in the company since 2006, 

allows to monitor continuously the efficiency of services at all stages of 

interaction with clients. 

• * One of the most informative insurance web-sites enables to orientate the clients 

of the company in all specifics of provided financial services.  

 
Customer-oriented approach at all stages of business, alongside with the implementation 

of advanced innovative approaches in the service offered, allows the company to occupy 

a leading position as per the quality of its services.  

 

Accuracy of the chosen strategy is confirmed by the results of independent researches - 

in 2007 AlfaStrakhovanie secured first place among the biggest ten insurance companies 

according to the independent survey of customer service quality conducted by “Nextep” 

Group and publishing house “Kommersant”. 

 

 

 

 

 

 

 



 

 

 

 

 

 

         
                  Business development. The AlfaStrahovenie BRAND 

 
The brand “AlfaStrakhovanie” appeared in the market back in 2002. Since its birth the 

principle of convenience and simplicity of customer’s interaction with the insurance 

company has been put into the basis of the brand. The main accent of AlfaStrakhovanie 

Group is made on immaculate service, that’s why today it is one of the most successful 

innovative companies, that determines the standards of insurance service quality and 

technology of managing of insurance risks. 

 

AlfaStrakhovanie Group is a part of one of the largest private industrial and financial 

holdings Alfa Group and has a reputation of a reliable and stable company with 

consolidated authorised capital of 2.5 billion roubles. High reliability of insurance 

operations is corroborated by reinsurance programmes in the world’s largest companies. 

 

AlfaStrakhovanie Group is a universal company offering the market simple and 

convenient insurance products, flexible and innovative insurance programmes, 

considering individual needs of every customer. 

 

Services of AlfaStrakhovanie Group are available all over Russia. Company’s branches are 

operated within common information space, which significantly simplifies and expedites 

all business processes, so AlfaStrakhovanie customers are guaranteed reliable insurance 

coverage all over the country. 

 

In 2007, in a frame of repositioning programme, aimed at achieving consumers’ 

association of AlfaStrakhovanie Group with a modern technological company, the 

decision of rebranding was made. Rebranding presumes modernization of all components 

of the corporate style of AlfaStrakhovanie Group, developing of contemporary and 

more memorable brand, which personifies development, newness and innovation. 

Rebranding is planned for 2 years. During the reform process, it is intended to redesign 

all the Group branch offices and branches (more than 350 units) in the unified selected 

format in order to raise general AlfaStrakhovanie brand knowledge all over Russia.  

 

Today, as for brand recognition, AlfaStrakhovanie Group is among five leading national 

insurance market players. Currently, according to GFK-Rus research agency, 

AlfaStrakhovanie brand recognition all over Russia is at the mark of 44%, and among its 

target audience - 63%.  

 

 

 

 

 

 

 



 

 

 

 

 

 

         
                  Business development. personnel policy 
 

The distinguishing feature of AlfaStrakhovanie Group manpower policy in 2007 was a radical 

change of its vector: the company was reoriented to realization of a long-term strategy and 

achieving business objectives through active work with the personnel.  

Improvement of the system of personnel assessment and continuous staff audit have made it 

possible to estimate employees’ level of proficiency more accurate, identify ineffective employees, 

hire and develop the best people.  

Particular attention was paid to perfection of employees’ training programme. The system of 

corporate training is drawn up in such a way that allows participation in the educational 

process of all levels of staff. The distinguishing feature of AlfaStrakhovanie Group is that the 

company’s top management has an opportunity not only to raise their professional level, but 

also to take part actively as teachers in various educational and development programmes for 

middle and junior employees of AlfaStrakhovanie Group.  

The Group innovations in the field of corporate training were acknowledged by independent 

experts: AlfaStrakhovanie Corporate University was recognized as the best in the competition of 

leading Russian and foreign companies’ corporate training systems in the nomination of 

“Efficient T&D Solutions for Achieving the Company Business Objectives”.  

Giving employees development opportunities through functional and geographic staff rotation 

strengthened the company personnel potential, as well as the management of the regional 

network. Regular holding of internal corporate conferences in different regions of the 

country has allowed the employees, beside the interchange of best practice, to be involved in the 

process of formation of AlfaStrakhovanie corporate culture, based on sharing its corporate 

valuables.  

 
Valuables 

 

• * Customers – We work as long as our customers need us 

• * Team – Team makes us stronger 

• * Effective employees – Only efficient employees create the best company 

• * Leadership – We like being leaders 

• * Innovations – By means of innovation we will be first 

 
Mission 

 
We work as long as our customers need us 

 
Vision 

• We shall become one of 10 Europe’s best insurance companies.  

• We make our clients honest offers being aware of their needs.  

• AlfaStrakhovanie will get into the Russia's top 10 of employers working in the finance 

sector.  

•  AlfaStrakhovanie will become the best Russian insurance brand.  

 

 

 

 



 

 

 

 

 

 

         
                  Business development. Charity 

 
During its development AlfaStrakhovanie Group successfully implements the sponsorship 

and charitable programs. 

In February 2004 the Charitable Soros Fund and AlfaStrakhovanie Group concluded the 

agreement under which the Company would execute the lifetime payoffs of pensions to a 

number of outstanding scientists and pedagogues of Russia of declining years, who had 

received previously the grants of the International Soros Science Education Program in 

the sphere of the exact sciences (ISSEP). Among the receivers of the «lifetime pension» are 

the prominent national mathematicians, physicists, geologists, chemists and biologists. 

 

One of the most priority-oriented sponsor investments of the Group always remains the 

injured persons insurance. The Company accumulated the considerable experience in the 

development and realization of similar charitable projects. It is the assistance to the 

children of submariners, suffered from the submarine “Kursk” catastrophe, and children 

suffered during the musical “Nord-Ost” terrorist attack. 

 

In autumn 2004, AlfaStrakhovanie Group in collaboration with the radio station Silver 

Rain participated in the action of helping children and families who had suffered from 

the hijacking in Beslan. The accumulative insurance programs were opened for the money 

collected during the charitable action. These programs enable the children not only to 

continue the treatment, but in the future to start the self-dependent life. 

 

In 2006, AlfaStrakhovanie Group took part in several events organized by the Sozidaniye, 

Charitable Fund for donations of school stationery and toys for children from large 

and poor families, as well as for the inmates of the rest home of the Russian Children's 

Clinical Hospital, where they undergo rehabilitation after chemotherapy treatments. 

Since 2007, the Company has been assuming all costs related to processing and delivery 

of monthly allowances for low-income families. 

 

In 2006, AlfaStrakhovanie Group in the context of Russia's Life Line Charity Program 

took part in the life-saving action of seriously ill children afflicted with life-threatening 

illnesses. The Life Line Program delivers targeted aid: it pays for high-tech surgery and 

custom devices that guarantees the best results individually for each child. The received 

donations were used to buy custom-made devices and pay for sophisticated surgical 

procedures for children suffering from cardiovascular problems. That made it possible 

to save the lives of three children. 

 

In 2007 AlfaStrakhovanie Group  actively participated in the charitable action under Line 

of Life program for seriously ill children". During that action (held in 2007 under the 

slogan of " The Red Nose - Kind Heart! ") AlfaStrakhovanie donated 16 500 thousand 

dollars for medical treatment of seriously ill children.  

 



 

 

 

 

 

 

         
                  Business development. Charity 

 

In 2007 AlfaStrakhovanie Group jointly with IQ Marketing assisted in the preparation and 

organization of big-scale holiday for children in Beslan. AlfaStrakhovanie Group 

transferred 150 000 rubles collected by the company employees for the charitable action. 

 

By delivering the unique charitable projects AlfaStrakhovanie Group demonstrates the 

social-driven nature of its activities and remains necessary and useful for people. 
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                  Goals. 

 

The new strategy of AlfaStrakhovanie Group which was approved by the Supervisory 

Board at the beginning of 2008 provides for a rapid increase in its market share to 6.1% by 

2012 (currently 2.45%). Expansion is planned through both organic growth and 

consolidation of the market through M&A transactions. The key objectives of organic 

growth include: 

• Balanced approach to developing corporate and retail businesses;  

• Quick and aggressive grab of significant share in the corporate sector and gradual 

growth of the retail share;  

• Reduction of dependence on intermediaries, development of the network of own 

salespeople based on the established regional network; 

• Work site marketing. The entry into this sales channel is planned using growth of the 

corporate business and consequently the customer base; 

• Increase efficiency of intermediary relations in order to: 

•       - obtain client base for cross sales; 

•       - sell the most profitable products; 

• Improve recognizability of the AlfaStrakhovanie brand; 

• Increase customer loyalty through improved service;  

• Clear strategy for vehicle insurance development;  

• Clear strategy for life insurance development;  

• Establishment of the regional network of treatment and prophylactic facilities; 

• IT-systems upgrade;  

• Become the best employer in the financial sector. 

 
Sustaining high customer service quality under intensive business expansion is one of the 

key objectives of the Group. As a consequence, a hotline function was expanded and 

service audit performance got much better. The Group invested significant amounts to 

automate all of its business processes, upgrade its infrastructure, form a unified 

information space, and ensure its information security.   
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                  Financial results. Consolidated accounting balance-sheet on 01.01.2008 

 

AlfaStrakhovanie Insurance Group                 Unit of measurement:thousand roubles 
                                          115162, 31 Shabolovka, Moscow 

 

 

Assets line 
code 

At the begining of 
the reporting period 

At the end of the 
reporting period 

I.  ASSETS       
Intangible assets, including: 110 2 239 38 939

Investment, including: 
120 2 550 285 6 013 829

Land 121 0 0
Buildings 122 0 0
financial investments in subsidiaries, related and other 

companies, including: 130 435 919 834 554
shares of subsidiary and related companies 131 146 0
interest in subsidiary and related companies 133 1 874 34

shares in other organizations 
134 7 592 300 703

debt securities of other companies and loans granted 135 396 308 503 817
interest in other organizations 136 29 999 30 000

other investments, including 140 2 114 366 5 179 275
government and municipal securities 141 87 521 352 708
bank deposits 142 1 774 460 4 461 684
other investments  143 252 385 364 883

Premium deposit with reinsurers 150 0 0
Reinsurer's share in reserve, including: 160 1 486 535 1 106 757

life insurance reserves  161 799 2 788
unearned premium reserves 162 442 937 743 531

loss reserves 
163 1 042 799 360 438

Accounts receivable on insurance,co-insurance operations, 
including 170 2 197 471 2 865 330

insureds 171 2 077 144 2 722 925
agents and brokers  172 61 050 64 813

other debtors 
175 59 277 77 592

Accounts receivable on reinsurance operations 180 133 043 172 377
Other accounts receivable due over 12 months of the 
reporting date 190 0 37 087
Other accounts receivable due within 12 months of the 
reporting date 200 161 181 400 199
Fixed assets 210 123 964 151 618
Construction in progress 220 28 501 1 590
Deferred tax assets 230 6 240 13 682



 
  

 

 

 

 

         
                  Financial results. Consolidated accounting balance-sheet on 01.01.2008 
 

Assets line 
code 

At the begining of 
the reporting period 

At the end of the 
reporting period 

Stock, including 240 14 603 35 064
materials and other similar valuables 241 5 252 7 437
deferred expenses    
other stock and costs 245 0 0

Cash 260 2 697 752 1 530 356
Other assets 270 854 357 25 811

Total of Section 1 290 10 256 171 12 392 639
TOTAL   300 10 256 171 12 392 639

Liabilities  Line 
code 

At the begining of 
the reporting period 

At the end of the 
reporting period 

II. CAPITAL AND RESERVE       
Authorized capital  410 2 400 000 2 450 000

Treasury stock  
415 0 0

Additional capital 420 8 791 9 312
Reserve capital, including 430 1 170 1 555

statutory reserves 431 887 1 272
constitutive reserves 432 283 283

Retained earnings (retained loss) 470 31 413 61 702
Total of Section 2 490 2 441 374 2 522 569

Goodwill  491 213 749 210 324
Minority interest in authorized capital  492 4 341 4 341
Minority interest in retained profit  493 1 541 1 594
III. INSURANCE RESERVES       
Life insurance reserves  510 137 276 150 125
Unearned premium reserve 520 4 600 097 6 019 031
Loss reserve  530 2 328 489 2 313 891
Other insurance reserves  540 86 716 99 766
Compulsory medical insurance reserves  550 0 0

Total of Section 3 590 7 152 578 8 582 813
IV.  LIABILITIES        
Outstanding premium deposit towards reinsurers  610 0 0
Long-term borrowings and loans  615 0 0
Deferred tax liabilities  620 1 135 1 190
Short-term borrowings and loans  625 5 000 5 000
Accounts payable on insurance, co-insurance operations, 
including  630 220 886 400 096

insureds  631 133 564 198 665
agents and brokers  632 81 618 192 427
other debtors 635 5 704 9 004

Accounts payable on reinsurance operations  640 144 483 571 270
Other accounts payable, including 650 32 272 63 194



 
 

  

 

 

 

 

         
                  Financial results. Consolidated accounting balance-sheet on 01.01.2008 
 

Assets line 
code 

At the begining of 
the reporting period 

At the end of the 
reporting period 

other debtors 
635 5 704 9 004

Accounts payable on reinsurance operations  640 144 483 571 270

due to company's employees 651 3 837 3 197

due to state extrabudgetary funds  
652 1 664 1 829

outstanding taxes and charges 653 2 608 4 058
other creditors  655 24 163 54 110

Outstanding income distributions to stakeholders (founders) 
660 0 0

Deferred income 665 0 13 580
Outstanding expenses reserves 670 0 0

Preventive measures reserves  
675 38 812 16 668

Other liabilities  680 0 0
 

Liabilities  Line 
code 

At the begining of 
the reporting period 

At the end of the 
reporting period 

Total of Section 4 690 442 588 1 070 998
TOTAL 

Director General                 V.Yu.Skvortsov 

Chief Accountant               N.M. Gusarova  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

 

 

 

 

         
                  Financial results.  Consolidated profit-and-loss-report on 2007. 

 

 

AlfaStrakhovanie Insurance Group 
Unit of measurement: thousand roubles 

Item  Line 
code  Reporting year  Previous year 

1 2 3 4 
I. LIFE INSURANCE 
Insurance premiums (contributions) - net of reinsurance 010 61 059 51 286

insurance premiums (contributions) - total 011 62 988 51 643
transferred to reinsurers  012 (1 929) (357)

Investment income, including: 020 142 451 167 771
interest to be received  021 6 143 3 911
participation in other companies 022 0 0
revaluation of financial investments 023 596 0

Insurance payments - net of reinsurance  030 (25 821) (53 513)
insurance payments - total  031 (25 821) (53 513)
reinsurer's share 032 0 0

Changes in life insurance reserves - net of reinsurance  040 (10 860) 12 984

changes in life insurance - total 041 (12 849) 12 603

changes in reinsurer's share in reserves  042 1 989 381
Expenses on insurance activities - net of reinsurance  050 (30 042) (12 750)

costs of insurance contracts conclusion  051 (27 519) (11 925)
other expenses of insurance activities  052 (2 523) (825)
fees and bonus on reinsurance agreements  055 0 0

Investment expenses, including  060 (131 518) (158 345)
revaluation of financial investments 061 (138) 0

Life insurance profit (loss) 070 5 269 7 433

II. NON-LIFE INSURANCE  
Insurance premiums (contributions) - net of reinsurance 080 10 191 208 8 303 273

insurance premiums (contributions) - total 081 11 574 077 9 292 080
transferred to reinsurers  082 (1 382 869) (988 807)

Changes in unearned premium reserves - net of 
reinsurance 090 (1 118 340) (2 047 165)

changes in unearned premium reserves - total 091 (1 418 934) (1 998 237)

changes in reinsurer's share in reserves  092 300 594 (48 928)
Paid-up losses - net of reinsurance  100 (5 510 666) (3 602 419)

Insurance payments - net of reinsurance  110 (4 842 903) (3 161 775)
insurance payments - total  111 (5 683 300) (3 408 540)

reinsurer's share 112 840 397 246 765



 
  

 

 

 

 

         
                  Financial results.  Consolidated profit-and-loss-report on 2007. 
 
 

Item  Line 
code  Reporting year  Previous year 

Changes in loss reserves - net of reinsurance of line 
item  120 (667 763) (440 644)

changes in loss reserves - total 121 14 598 (155 117)
changes in reinsurer's share in reserves  122 (682 361) (285 527)

Changes in other insurance reserves  130 (13 050) (24 751)
Insurance premium allocations, including:  140 (44 888) (37 617)

allocations to guarantee reserve    (14 963) (12 539)
allocations to current indemnity reserve 150 (29 925) (25 078)

Expenses on insurance activities - net of reinsurance  160 (3 393 898) (2 401 465)
costs of insurance contracts conclusion  161 (2 917 913) (1 977 774)
other expenses of insurance activities  162 (521 185) (492 195)
fees and bonus on reinsurance agreements  165 45 200 68 504

Non-life insurance profit (loss)  170 110 366 189 856

III.OTHER INCOME AND EXPENSES NON INCLUDED IN SECTIONS 1,2 

Investment income, including  180 12 551 979 8 477 751
interest to be received  181 257 278 79 090
participation in other companies 182 2 539 52
revaluation of financial investments 183 71 276 4 730

Investment expenses, including  190 (12 026 452) (7 977 201)
revaluation of financial investments 191 (60 794) (7 062)

Managerial expenses 200 (805 661) (609 365)
Income other than investment, including: 210 345 492 187 577

interest to be received  211 244 4 620
Expenses other than investment, including: 220 (142 637) (252 713)

interest to be paid  221 0 (5)
Profit (loss) before tax 250 38 356 23 338
Deferred tax assets  260 6 180 4 331
Deferred tax liabilities  270 (55) (1 135)
Current profit tax  280 (13 060) (16 126)
Profit allocations 290 (1 079) (6 457)
Net profit (loss) for the reporting year including minority 
interest  291 30 342 3 951

Minority interest in net profit  292 (53) (3)
Net profit (loss) for the reporting year  300 30 289 3 948

Director General  V.Yu.Skvortsov 

Chief Accountant               N.M. Gusarova  
 



 

 
  

 

 

 

         
                  Financial results.  Audit report. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
  

 

 

 

         
                  Financial results.  Audit report. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
  

 

 

 

         
                  Financial results.  Audit report. 
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                  Contacts. 
 

AlfaStrakhovanie Group maintains more than 350 offices in the regions of the Russian 

Federation. 

 

Central office: 

 
115162, Moscow, 31, Block B, Shabolovka Ul. 

 

Теl.:   8-800-333-0-999 

Fax: +7 (495) 785-0-888 

 

www.alfastrah.ru 
  

 

 

OAO AlfaStrakhovanie Group 
License C 2239 77 issued 13.12.2006 
 
OAO AlfaStrakhovanie-Zhizn 
License C 3447 77 issued 03.04.2006 
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